
 

 

 

 

 

 
Tonic. n. morally, mentally, and physically invigorating.  

 
BUY A T-SHIRT AND: 

 

PLANT 25 TREES or SAVE 3 LIVES or PROVIDE A LIFETIME OF CLEAN, DRINKABLE 
WATER or EDUCATE 3 CHILDREN A YEAR 

Itôs that simple. 
 

This November, Tonic will launch their series of 4, limited edition óEvery T Countsô T-Shirts, 
specially designed by guest designers including Tara Subkoff.  

 

Founded by entrepreneur Pankaj Shah, Tonic is a refreshing company that finds uplifting ways to 
invigorate and strengthen people's lives and the planet through offering services and products to 

the public. Each is specially designed to aid in implementing philanthropic programs with 
measurable, impactful, meaningful, global and relevant outcomes. 

 

The T-shirts will be available for $45 (40 percent  of which is donated to the special programs) 
and are available exclusively through the website at www.tonicgen.com. 

 
Tonic is:  A company that asks, ñWhat if?"  

As in, "What if capitalism and social good can co-exist?ò  
 

 

New, Fresh, Different 
Tonic is a for-profit company with a new business model. They hand over a big chunk of their 

profits, 40% on average, to the people who need it most. The good news is that they're not in 
competition for dollars you donate to ot her worthy non -profits. They just sell you stylish stuff and 

support meaningful causes along the way. Buy a t-shirt and help build schools in India, supply 

bed nets to prevent malaria in Africa, plant trees in forests to combat CO2 emissions. See the 
difference you can make exercising your purchasing power.  

 
A catalyst for change 

Tonic partners with secular non-profits working around the globe who make huge differences in 

four key areas ï the environment, education, health care and human rights.  All of their cause 
partners have proven track records in what they do best, are committed to action now, and 

ensure that support reaches its destination quickly and efficiently.  
 

A driving force for the greatest amount of good in the shortest amount of time 
Tonic is run by a team of professionals who all care about  social change. By harnessing market 

forces for social good, Tonic provides a refreshing way of accomplishing both.  And theyôre 

having fun doing it. Are you in?  
 

 
 

 

 

http://www.tonicgen.com/


 

 

 

 

How It Works 

It couldn't be any easi er. 
 

Buy the things you like 
Choose from their eco-friendly and organic gear made using sustainable sourcing and ethical 

manufacturing processes. Every product directly supports an important cause so you make a 

difference with every purchase.  
 

We support the cause you care about 
Theyôd love to hear your suggestions about future Tonic causes - just send them an email. Do 

you know of an excellent organization saving and improving lives somewhere? Let them know. 
You want to suggest a group doing great work ri ght there in your community? Tell them today! 

 

Together we see the difference we are making 
Check out the counters on our home page. Each second shows Tonic getting closer to their 

goals. Tonic uses the latest technology so you can see exactly how you and others have helped 
on a truly global scale. So that each time an item or service is purchased, immediately you can 

see the difference you have made through the Tonic Map and Impact Measure Systems. 

 
Want to drill down into the numbers? Be their guest. Tonic always tell you where your money is 

going so youôll never have to guess. The impact counters lay everything out for you . Their 
business is your business, and together every product  can go a long way in changing the world . 

 
Each season, the Tonic artists collaborate with special high-profile guest designers from the 

design and arts industries to help raise awareness for each cause. This season brings fashion 

designer Tara Subkoff onboard to help the cause. 
The shirts will all be for sale on the site and each one supports one of our different causeséé 

Every T Counts! 



 

 

 

 

 

The Net. Tee  
Two people die every minute from the mosquito -borne disease malaria. Thatôs 2,880 deaths 

every day from a disease that can be largely prevented with simple materials like mosquit o bed 
nets. Second to AIDS, no other disease kills more people in developing countries than malaria.  

 

We can change that. 
 

Each of our exclusive, organically-made bamboo Tees will fund the delivery of 3 mosquito bed 
nets to families in Africa.  

 
The Tree. Tee 

Just half of the Earthôs original forests remain and another area the size of South Carolina 

disappears every year. But all species need healthy forests to survive- trees provide a place to 
live for three -quarters of all land animals and replace carbon dioxide in the atmosphere with the 

oxygen that we breathe.  
 

We need our trees. 

 
Each of our exclusive, organically-made bamboo Tees will fund the planting of 25 trees in North 

America. 
 

The Fresh. Tee 
5 million people will die this year because they donôt have access to safe water. We all need 

clean water to drink, cook and wash with - as well as for daily sanitation purposes. But more than 

one billion people throughout the world lack access to this very basic human need.  
 

We can change that. 
 

Each of our exclusive, organically-made bamboo Tees will contribute to a lifetime of water, 

latrines, hygiene education and sanitation for one person in need in Nepal or Honduras. 
 

The School. Tee 
There are nearly half a billion children in India, millions of whom live  on the streets and railway 

platforms. One teacher, Inderjit Khurana, saw that most of them spent their days begging from 

those very platforms instead of going to school. So she decided to bring the school to them.  
 

We can help her do that.  
 

Each of our exclusive, organically-made bamboo Tees will help fund a full yearôs education for 
three children. 

 

*All of Tonic Teeôs are produced using the highest quality, sustainable materials and methods of 
production. We are doing our part by using natural and organ ically grown products and holding 

ourselves and our vendors to strict quality and labor standards  
 

 

 
 

 
 



 

 

 

 

WHO IS TONIC 

 
Founder and CEO ï Pankaj Shah 

 
A serial entrepreneur who keeps coming up with exciting and innovative new ideas for 
companies, Pankaj Shah  founded MetroFi, a leading metropolitan WiFi provider, before creating 
4INFO, a pioneering mobile search firm. He then decided to focus his attention on a venture 
closer to his heart and came up with GreenDimes, a profitable subsidiary of Tonic that gives 
consumers a cheap and easy way to halt the unsolicited mail flooding their mailboxes daily. As 
the founder and CEO of Tonic, Pankaj believes that the marriage of capitalism and social good is 
the ideal way to make a measurable and sustainable difference in the world. 

 

In addition to a strong team and board of directors, Tonic also has an advisory board consisting 
of both investors, heads of business and socially minded people. Our boards include: 

 
Rob Broggi - head of Media and Tudor Investment Incorporat ion 

Peter & Jennifer Buffet - NoVo Foundation founders 

Pankaj Shah - CEO and serial entrepreneur 
David Smirnoff - Venrock, venture capital  

Priya Bery ï Virgin Unite 
Bob Ezrin ï Record Producer ï Pink Floyd, The Who, Lou Reed. 

Sabrina Guinness - London-based film producer and consultant with a passion for initiatives 

linking youth, the arts, and philanthropy  
Laura Michalchyshyn - executive vice president and general manager of programming and 

creative affairs for the Sundance Channel 
 

Tonic has already introduced Greendimes to help reduce junk mail and this has been a huge 
success. Other services and products will launch soon. 

 

To but the T Shirtôs log onto : www.tonicgen.com  
 

 
FOR INFORMATION PLEASE CONTACT BISMARCK PHILLIPS COMMUNICATIONS & 

MEDIA 

 
NYC:       Los Angeles: 

Tara Cathcart/Brooke Ensign    Kristen Calavas  
212.741.0141      323.988.2557 

Tara@bpcm.com     Kristen@bpcm.com 

Brooke@bpcm.com 
 

London:      Paris: 
Hannah Moore      Olivier Costa 

44.207 631 1096     33.1.42.96.66.66 
Hannah@bpcm.com     Olivier@bpcm.com 
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